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What to expect

Marketing Assistant interviews focus on your ability to support campaigns, create content, and use
analytics tools. Employers want to see attention to detail, clear communication, and a proactive
approach to deadlines.

* Process and planning: Questions that ask you to walk through how you would approach a
recurring task, such as planning a content calendar or coordinating an event.

» Behavioural: Questions that ask for a real example from your past, often using 'Tell me about a
time when..." to assess how you handle deadlines, teamwork, or challenges.

» Scenario-based: Hypothetical situations that test your judgement, such as handling a mistake in a
published post or a negative customer comment.

» Technical: Questions about specific tools and metrics, such as how you use Google Analytics or
Mailchimp to measure campaign performance.

* Client-facing: Questions that explore how you would interact with customers or external
stakeholders, focusing on empathy and professionalism.

A typical interview for a Marketing Assistant often starts with a phone screen, then moves to a
face-to-face or panel interview. You may be asked to complete a short practical task, such as writing a
social media post or analysing a mock campaign report. Questions usually mix behavioural and
technical, and you will likely be asked to walk through your approach to common tasks. Some
employers include a short tour of the office or a meet-and-greet with the team.

1. Walk me through how you would plan and schedule a month's worth of
social media content.

Why they ask

This tests your organisational skills and familiarity with content calendars and scheduling tools.

How to structure your answer
Use a step-by-step walkthrough: start with goals and audience, review past performance, decide
themes, create a calendar, design assets, write copy, schedule, then monitor and adjust.

Example answer

“First, | would review the previous month's analytics to see which posts performed best and which
channels drove the most engagement. | would then set a goal for the month, such as increasing
follower interaction or promoting a specific event. Next, | would create a content calendar in a
spreadsheet or tool like HubSpot, mapping out themes for each day: for example, educational posts
on Mondays, customer stories on Wednesdays, and promotions on Fridays. | would design graphics
in Canva and write captions that match the brand voice. Then | would schedule everything in advance
using Mailchimp or HubSpot. Finally, | would check the schedule weekly and make adjustments if a
post isn't performing well or if a new opportunity comes up.”

2. Tell me about a time when you had to manage multiple deadlines for a
campaign. How did you prioritise?

Why they ask

This behavioural question assesses your time management and ability to stay calm under pressure.

How to structure your answer
Use STAR: Situation, Task, Action, Result. Describe the campaign, the conflicting deadlines, how you
prioritised (for example urgency versus importance), and the outcome.



Example answer

“In a previous role, we were running a product launch campaign that overlapped with an industry
trade show. | had to prepare email newsletters, social media posts, and event materials all within the
same week. | listed every task with its deadline and estimated time, then sorted them by urgency and
impact. | communicated with my manager to confirm which items were non-negotiable. | blocked out
focused time each morning for writing and design, and delegated simple scheduling tasks to a
colleague. As a result, we launched the email campaign on time, the trade show materials were ready
a day early, and we generated 150 leads from the combined effort.”

3. You notice a social media post has a typo after it's been published. What
do you do?

Why they ask

This scenario tests your judgement, attention to detail, and how you handle mistakes.

How to structure your answer
Use a judgement-under-pressure approach: acknowledge the error, assess the impact, correct it
quickly, and put a process in place to prevent recurrence.

Example answer

“First, | would take a screenshot of the post to document the error for future reference. Then | would
assess how serious the typo is. If it changes the meaning or could embarrass the brand, | would
delete the post immediately and republish a corrected version. If it's minor, | might edit the caption if
the platform allows, or add a comment with the correction. In either case, | would inform my manager
so they are aware. After fixing it, | would review my proofreading process, perhaps introducing a
two-person check before any post goes live, and use a tool like Grammarly to catch errors.”

4. How would you use Google Analytics to measure the success of an email
campaign?

Why they ask

This technical question probes your ability to track and report on campaign performance.

How to structure your answer

Use a step-by-step technical explanation: set up tracking, identify key metrics, analyse data, and report
findings.

Example answer

“First, | would ensure the email links have UTM parameters so Google Analytics can attribute traffic to
the campaign. Then | would look at metrics like click-through rate, conversion rate, and bounce rate
on the landing page. | would also compare the campaign's performance against previous email sends
or a control group. For example, if the goal was to drive registrations for a webinar, | would check how
many users who clicked the email link actually completed the registration form. Finally, | would
compile a report highlighting what worked, such as a particularly effective subject line or send time,
and suggest changes for next time.”

5. How would you handle a negative comment on a client's social media
post?

Why they ask

This client-facing question assesses your professionalism, empathy, and ability to protect the brand's
reputation.

How to structure your answer
Use an empathy-then-action structure: acknowledge the commenter's feelings, respond publicly and
politely, take the conversation offline if needed, and escalate to a manager if necessary.

Example answer



“I would first read the comment carefully to understand the customer's concern. Then | would respond
publicly with a calm, empathetic message, thanking them for their feedback and apologising for any
frustration. | would avoid getting defensive or deleting the comment, as that can make things worse. If
the issue requires personal details, | would invite them to send a direct message so we can resolve it
privately. | would also alert my manager and, if the comment violates community guidelines, report it.
After the situation is resolved, | would note the feedback for the team to improve products or
services.”

6. Describe your process for coordinating an event or trade show.
Why they ask
This process question checks your project management and logistics skills.

How to structure your answer
Use a chronological walkthrough: planning, preparation, execution, follow-up.

Example answer

“| start by clarifying the event goals, budget, and target audience with the marketing manager. Then |
create a timeline working backwards from the event date, listing all tasks like booking the venue,
ordering materials, and arranging travel. | coordinate with vendors and internal teams to confirm
deadlines. In the weeks before, | pack a checklist of everything needed, from brochures to display
stands, and confirm staff schedules. On the day, | arrive early to set up, manage the booth, and
collect leads. After the event, | follow up with attendees, compile a report on leads and feedback, and
note what could be improved next time.”



